OUR
PHILOSOPHY

The amenities your establishment offer are
your signature, a reflection of your values
and the essence of your focus on your guests’
comfort. Our raison d’étre is offering amenities
in your image that are perfectly suited to your
needs and respectful of nature.

In this spirit, for more than 45 years, we have
designed, created, and manufactured lines of
toiletries and accessories just for you.

Since it was founded, Groupe GM has
developed close partnerships, through
exclusive licensing agreements, with locally
and internationally recognized brands from
the cosmetics, fashion, design, and spa
sectors. Our unique brands portfolio, combined
with exceptional custom creation savoir-faire,
gives you an unlimited choice of lines.

Our global sales network, made up of
exclusive retailers and subsidiaries, comes to
you, offering customized solutions and giving
you the benefit of irreproachable service.

At every stage of product development, we do
everything within our means to reduce our
impact on the environment. We work with
industrial partners who are committed to
respecting our planet and who have a number
of environmental certifications.

Our group’s core values are creativity, quality,
innovation, ecology, reliability, and a sense
of service. These values are ever-present

in our work.

Laurent Marchand - Chief Executive Officer

H PINOZOODIA
MAZ

O1 TTapox£G TTOU TIPOCPEPETE €ival N UTTOYPAQN

aag, gival n avravdkAaon Twv agiwv oag, TTou
QVTIKATOTITPICOUV TNV TTPOTEPAIOTNTA TTOU OEIXVETE
aTnv aveon Twv @IAogevoupévwy aag. H etaipia

Mag @povTilel va oag TTpoa@EpEl amenities, TTou Ba
TTPodyouv pe Tov KAAUTEPO TPATTO TNV EIKOVA KAl TO
U@Oog Tou XWpou @IAogeviag oag, Je aTTOAUTO oeacud
oTO0 TTEPIBAAAOV.

Me 0dnyo auth TN @IA0CO®Ia, yIa TTEPICOOTEP ATTO
gapdvta TévTe xpovia oxedidloupe, dnNUIoUpYoUlE Kal
TTAPOAOTKEUACOUHE EEVOOOXEIOKEG OEIPEG KOAAUVTIKWV
Kl accessories, Hovo yia €04G.

Ao TV idpucr] TnG, N Groupe GM avéTTTugE OTEVEG
OXE0EIG OUVEPYATiag Je TOTTIKOUG Kal OIEBVWG
QVaYVWPIOPEVOUG 0iKOUG, UTTOYpdgovTag cupBoAaia
QTTOKAEIOTIKOTNTAG ATTO TOV KOGHO TWV KAAAUVTIKWY,
NG Pédag, Tou design Kail ToV XWpPo Tou spa.

AuTO TO Jovadikd XapTOPUAGKIO ETTWVUHWY OiKWwYV,
o€ ouvduaoud e TNV ECAIPETIKN TEXVOYVWOia OTNV
« Katd TTapayyeAia » dnuioupyia, Yag EMTPETTEI va
0ag TTPOCPEPOULE Hia ATTEPIOPIOTN YKAUA ETTIAOYWV.

To Traykéopio eutropikd diktuo Tou Opidou pag,
aT1TOTEAOUNEVO aTTO ATTOKAEIOTIKOUG AVTITTPOCWTTOUG
KaI BIOVOEIG, BPIOKETAI KOVTA OOG, YIO VO 0OG
TIPOCPEPEI ECOTOMIKEUPEVEG AUTEIG KAl VA OAG
OWaEl TO TTAEOVEKTNUA Hiag Aywoyng TTPOCWTTIKAG
€EUTTNPETNONG.

H Groupe GM kaTafdAAel kaBe duvaTh TTpooTTABEIa
yla TNV €EAaXIOTOTTOINGN TOU AVTIKTUTIOU OTO
TePIBAANOV, g€ OAa Ta OTAdIO TNG TTAPAYWYNG.
JuvepyalopaaTe Pe Blognyavikolg GUvePYATES TTOU
B108€ToUV OAEG TIG TTEPIBAAAOVTIKEG TTIOTOTTOINTEIG,
ME TOUG OTT0IOUG aKOAoOUBOUE pia Koivr) TTopeia pe
oeBaopd oTov TTAAVATN Pag.

H dnuioupyikdTnTa, n TOIOTNTA, N KAIVOTOWIA, N
TTpooTagia Tou TePIBAAAOVTOG, N agloTaTia Kail n
eEuTTNPETNON aTTOTEAOUV TIG BEPEAIWDEIS agieg pag
Kal TNV adIGAEITTTN SECPEUOT) HOG TTPOG E0GG.

Laurent Marchand - AieuBUvwv ZUpouAog
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QUALITY, RELIABILITY,
FLEXIBILITY

Almost 50 years’ experience with the biggest
names in French and international cosmetics,
combined with our industrial standards, we can
guarantee our clients top quality and a level

of compliance like no other.

Our integrated production sites located in
France and Portugal and our industrial partners
have comprehensive skills in production and
research and development. They also share
our values of social and environmental
responsibility.

We adhere to the strictest European cosmetic
standards and regulations. This allows us to
monitor and take action at each stage of the
production chain, and as marketers to ensure
product safety and reliability.
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GrouPE GM

COSMETICA PORTUGAL SA

MOIOTHTA, AZIOMNIZTIA, EYEAIZIA

O OpiAog pag, €xovTag pia ePTTEIpia TTEVAVTA KAl TTAEOV
XPOVWYV CUVEPYAOiag JE KOPUPAIOUG TTAYKOOUIOUG
0iKOUG KOAAUVTIKWYV, €YYUATAl GTOUG TTEAATEG JOG
Kopu@aia TToIOTNTA KAl TTPOIOVTA CUUHOPPOUNEVA UE
TO IO QUOTNPG TTPOTUTIA.

O1 TpoTUTTEG EUpWTTAiKEG HOVADEG TTAPAYWYNS MAG, OTN
laAAia kail Tnv MNopToyaAia, OTTwG Kal o1 BIOINXAVIKOi
OuVveEPYATEG POG, XapakTnpiovtal atrd uynAod emitTredo
€€e1dikeuang, T6GO OTNV TTAPaywyr 600 Kal gTovV
Topéa £peuvag kal avamTuéng. EmimmAéov poipadovTal

TIG OIKEG pag agieg, GO0V aQopd aTNV KOIVWVIKA Kal
TEPIBAAAOVTIKI UTTEUBUVOTNTA.

‘OAa Ta €pyooTACId YOG, CUPHOPPUWYOVTAI JE TOUG TTIO
auoTnpoug EupwTraikolg vououg Kal TIpOo@ATOUG
KQVOVIGUOUG GTOV TOMED TWV KAAAUVTIKWY, WOTE

VO UTTOPOUNE VA ETTITNPOUNE KAl VO ETTEURAIVOUNE

o€ KGBe oT1ddio Tng dladikagiag TTapaywyng Kai wg
TTAPOOKEUAOTEG VA JIOCPAAICOUNE TNV PEYIOTN ATQAAEI
Kal TNV agloTToTia TWV TTPOIOVTWY PaG.

— REACH

AT, i€
ISO ﬂ (@ ! N
22716 e = cosMos colabel

CERTIFIED ORGANIC | wiw.ecolabeieu
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CERTIFIED PRODUCTION
PLANTS, RESPONSIBLE
PARTNERS

We consider quality to be a cornerstone of
our business.

Our factories and industrial partners located in
Europe and Asia are ISO 22716, 14001 and 9001
certified, and respect Good Manufacturing
Practices. Premium production quality is
guaranteed throughout the production process.

Our own factories are certified by ECOCERT, COSMOS
and EU ECOLABEL and endeavor to minimize their
impact on the environment by streamlining their
supply chain solutions, reducing water and energy
use, recycling waste, restricting the use of over
packs and using clean technologies as part of our
Care About Earth program.

Our installations are ICPE classified (Classified
Installation for the Protection of the Environment).

We ask our production plants and industrial
partners to commit to responsibility alongside us.

MIZTOMOIHMENEZ MONAAEZ
NMAPAIQIrHz, YNMEYOYNOI
2YNEPIrATEZ

H troi6tnTa atoteAei yia Tov OpIAG pag Tov akpoywviaio
AiBo Tng dpaacTnEIGTNTAG TOU.

OAa Ta epyooTdaaia Kal ol BIoPNXaVIKOi CUVEPYATEG
pag otnv EupwTn kai Tnv Aacia, gival moToTroInuévol
katd ISO 22716, ISO 14001 ka1 ISO 9001, ogBoduevol
atmoAUTwG Toug Kavoveg Opbng MNapaokeuaoTIKNG
MpakTikAg. Me autd Tov TpOTTO, 0€ OAQ Ta OTAdIO
Tapaywyng dlaog@alifeTal N avwTEPn TTOIOTNTA TWV
TTPOIOVTWY PaG.

Ta epyooTdoid pag eival maoTotroinuéva katd ECOCERT,
COSMOS kar EU ECOLABEL kai epapuoouv OAeg Tig
TIPOKTIKEG VIO TNV EAAXIOTOTTOINON TNG TTEPIBAAAOVTIKAG
ETIOPACNG TOUG, BEATIOTOTTOIWVTOG TNV £QODIOTTIKA
aAuaida, Tn pelwPEVn KaTavaAwaon vepoU Kal EVEPYEIQG,
QAVAKUKAWVOVTAG T aTTOppiupaTa, TeplopifovTag
XPNon peydAwv OUOKEUOOIWY, KAvovTag TTaPAAANAa
XPNon kabapng TexvoAoyiag, aTo TTAaicio Tou
Tpoypduuatog pag Care About Earth.

Ol eyKOTOOTAOEIG YOG €ival cuppopPwéveg katd ICPE
(Eykardotaon yia tnv MNpooTacia Tou MepiBaAAovTog).

O1 aTTAITACEIG JOG VIO KOIVWVIKA Kal TTEPIBAAAOVTIK
€ubuvn, evappoviovTal ammréAuTa pe OAEG TIG JOVADEG
TTAPAYWYNAS KAl TOUG BIOUNXAVIKOUG GUVEPYATEG [OG.
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This expansion represents a real
oppoOrtunity for our group and will allow us to meet
our regional and national customers’ needs and expectations
hence strengthening our international presence in these
strategic markets.

Autn n disUpuvaon arroteAei uia mpayuartikn sukaipia yia tov OuIAS uag,
KaBwc¢ Ba uag EMTPEWEI va ETITAXUVOUUE TNV UAKPOTTPOBEDLIN OTPATNYIKA
O1EBvoUg avarruéng, EVOUVaUWYOVTag OTPATNYIKA TNV TTapoudia ag o€
EOVIKES Kall TTEPIPEPEIAKES AYOPES:

A GLOBAL COVERAGE

Since our inception in 1972, we have built a significant global presence and are proud

to distribute our products in more than seventy countries. Our commercial network has
now expanded from Asia to the Americas. It consists of our subsidiaries and exclusive
members - true professionals of the hospitality product industry who offer hoteliers an
impeccable, bespoke local service. They are dynamic and responsive, securing flexible,
high-quality service, sustainable, on-time product delivery, and convenience in managing
hoteliers’ day-to-day needs. Thanks to this network, our hospitality products are enjoyed
by an increasing number of hotels and guests around the world.

/ GrouPE GM.

EXCLUSIVE AMENITIES

NAFKOZMIA KAAYWH

ATT6 TV idpuon pag 1o 1972 péxpl OAPEPT, £XOUNE dNUIOUPYATE! JIa IoXupn dIEBvN TTapouadia Kal
€igaoTe UTTEPAPAVOI yia TN SIAVOUNA TWV TTPOIOVTWYV HAG O€ TTEPIOTOTEPEG ATTO ELSOUNAVTA XWPEG.
To eutropikd Pag BikTuo, £Xel TTAEoV €TTeKTABEI aTTO TNV Adia £éwg TNV AUEPIKA. ATToTEAOUPEVO

OTTO EUTTEIPOUG ETTAYYEAUATIEG OTOV TOUED TTPOIOVTWYV QIAOEEVIOG, IKaVO va TIPOCPEPEI O€ OAOUG
TOUG TTEAATEG Ayoyn Kal aglotaTtn emToma eEuTTNPEETNON. 'Eva duvauikd SikTuo, TTou SIac@aAilel
eueAigia Kal UPNAAG TTOIOTNTAG UTTNPETIEG, TaXUTNTA OTIG TTAPAdOCEIG, AAAG Kal TNV UTTOOTAPIEN TTOU
XpeidgovTai ol EevodoX0l GTNV BIOXEIPION TWV KABNUEPIVIV avayKwV Toug. Xdpn o€ auTd To OiKTuo,
oAoéva Kal TrepIoadTEPa EevodoxEia 0TO KOTHUO PAG EUTTIOTEUOVTAI.
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A MADE-TO-MEASURE OFFER

We work in close cooperation with our clients; advising them on
international trends and sharing with them our carefully honed vision
of this constantly changing market, to design lines of cosmetics and
accessories that will reflect the image of their establishments.

These products convey their hospitality in fragrant form, giving their
amenities an extra touch that makes an impression on guests and helps
form their memory of the place.

Our creative studio designs unique and exclusive concepts, either
made-to-measure or in partnership with one of our brands.

Our cosmetics division offers a wide range of fragrances, enrichments,
and formulas, some of which are certified Organic or ECOLABEL.

As participants in responsible development, we practice eco-design
and consider our products’ impact on the environment at every stage
of development, from design to formulation.

ANOKAEIZTIKEZ « KATA MNMAPAITEAIA »
AHMIOYPTIEZ

AeIroupyoUpe O€ OTEVA CUVEPYATIa PE TOUG TTEAATEG UAG, TIPOKEIMEVOU Va
EVNMEPWVOVTOI TAKTIKA OXETIKA HE TIG OIEBVEIG TATEIG TNG ayopdS Kal va
MoipadéuaaTe padi Toug To 6paud YOG, O€ Jia ouvexwg JeTaBaAAopevn ayopd,
WOoTE va PTropoupe va axediddoupe KAAAUVTIKA TTpoidvTa kal ageaoudp, TTou va
QVTIKATOTITPICOUV TNV EIKOVA TWV ETTIXEIPAOEWYV TOUG.

O1 o€Ip€G TV TTPOIOGVTWY POG, WG HI « APWUATIKA » HETAPPaCN TNG QIAOEEviag,
TTAPEXOUV €KEIVN TNV IB1IITEPOTNTA TTOU B0 CUPPBAAAEI O€ pia EexwPIOTA avapvnon
TOU TTEAGTN.

To dnuIoupyIkd PaG TUAMA, ITTOPET va oXeDIATEl JI OTTOKAEIOTIKA Kal JOvadIK)
TPOTACN, €iTE « KATA TTApAyYEAia » €iTe € guvePyaaia Pe Pia atrd TIG ETTWVUHES
MAPKEG PaG.

To appddio THAPO TwV KAAAUVTIKWY Jag, Ba 0ag TTPOC@EPE! Y JEYAAN €TTIAOYA
atré apWHATA, €I0IKA CUCTATIKA KOI CUVOETEIG, OPIOUEVEG ATTO AQUTEG E TNV
moTotroinon BIO, Organic § Ecolabel.

Qg @opeig uTTeEUBUVNG aVATITUENG, EQapuOloupE eco-oxediaan, Aauavovtag
UTTOWYN TOV QVTIKTUTTO TWV TTPOIOVTWYV JOG o€ KABE 0TAdIO TNG AVATITUENG, OTTO TOV
oxedlaoud £wg TNV TEAIKN ouvBeon.
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Tourgéville
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[LES MANOIRS

Tourgéville

Gel Bain Douche
Bath Shower Gel
Au parfum natursl d'Agrume
at & I'Aloe Vera Bio

With natural Citrus Frutt frag
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CAR
ABOUT
ARTH

ECO-ZXEAIAZMOZ
ECO-EYOYNH

MoTeloupe akpadavTa a€ Wia 0IKOAOYIKR
TTONITIKN, YI' QUTO PECQ ATTO TO TIPOYPAUMA
Care About Earth, deopcutikape va
avOTITUOCGOUE TTPOIOVTA, HJEIWVOVTAG
OTTOTEAETUATIKG TO TTEPIBAAAOVTIKO

Mag atroTUTTIWHA, TTPOKEIUEVOU VO
ouuBAaAAoUE aTTOTEAECUATIKGA OTN
BiwaoIudéTNTA TOU TTAQVATN YIA TIG ETTOUEVEG
YEVIEG. MpwTapxIKOG pag aTdXog gival

n 81a0@AAIcN TNG APICTNG TTOIOTNTAG

OAWV TWV KAAAUVTIKWYV CEIPWV TTOU
TTAPACKEUACOUE, AKOAOUBWVTAG TTIOTA TIG
BEATIOTEG TTPAKTIKEG, Ol OTTOIEG DIETTOVTAI
atré TouG auaTnpoug Eupwtraikoug

Kavoviopoug op6ng MNapaokeuaoTIKAG
MpaKTIKAG.

'O OuINGG HaG €XEl ETTIKEVTPWOEI TIG OIKOAOYIKEG TOU OPAOEIG
oTn d1adIkagia avamTuéng TTPOoBETWY UAWY, TTou Ba 0dnyouv
oTNn XNMIKA a1TooUVvOean TwV TTAACTIKWY Kal Tn dnuioupyia
0£0-B1001A0TTWHPEVWY CUOKEUATIWV.

MpwToTdPOG 0TNV avakUkAwan, o OpiAog diaTnpei augiwTa Ta
TTOIOTIKG XOPAKTNPIGTIKA TWV TTPOIOVIWY PE GUOKEUATIEG ATTO
QAVOKUKAWOIPO XapTi i} « stone paper ». ETriong, Ta TeAeutaia xpévia
Sladpauaridel éva amroudaio pOAo, TTPOG TNV EUPETT EVOAANOKTIKWV
MEBOBWV diEPyaaiag yia TNV XPraon TTAACTIKWY aTTé QUTIK BAan,
OTTWG (KaAauTroki, aItdpl, dxupo, bamboo, Ka), atro@euyovTag TNV
XPNon KABe TTETPOXNMIKWY KAl GAAWV TTAPOUOIWY UAIKWV.

210 TTAQioIo OpAcnG TOU TTPOYPAUUATOG ETAIPIKAG KOIVWVIKAG
€uBuvng, N TPOCTIABEIa GTNPIENG UN KUBEPVNTIKWY OPYAVIGHWY
(NGOs), atroteAei déapeuon yia Tnv Groupe GM. O Opiog
uttooTnpiCel Beppd Tov opyavioud « Clean the World », pia
MN KEPOOOKOTTIKI TTAYKOCOMIO ETAIPEIQ, N OTTOIO GTUAAEYEI Ta
XpnolgoTroinuéva oatrolvia atd Ta EEVODOXEIX, TO OTTOOTEIPWVEI
Kal KOTOTTIV Ta dlaveijel o€ eUTTaBEIG opddeg avBpwTTwy o€ OAo
ToV KOOPO. Me auTtdv Tov TPOTTO CUMPBAAAEI
onUavTikd oTnNV KATaTmoAéUnon TNG
PTWXEING, EVW TTapaTEivel TRV (W) TWV
QAVAKUKAWGIUWY TTPOIOVTWV.

COSMOS
ORGANIC

0‘(\mal leg

%
g@@

O

S0
TA MIZTOMOIHMENA EPIFOZTAZIA MAX RSPO
& Ol OIKOAOTIKOI ZYNEPIATEZ MAX

O1 ouvepydTeg pag epapudlouv ouaThpaTa TTEPIBAAAOVTIKAG SIaXEIPIONG KAl TO TTPOIOVTA
MOG TTapaCoKeEUALOVTaI O€ TTICTOTTOINUEVA EPYOOTACIA, UE OIKOAOYIKA Gruavon:

e REACH

@ [

e 22716 Ecolabel COSMOS
9001 '/ — ORGANIC

PYZIKEZ ZYNOEZEIZ NOY
2EBONTAI TO NEPIBAAAON

271G OUVBEDEIG HOG XPNOIUOTTOIOUVTAI OTTOKAEIOTIKA QUOIKA

OUCTOTIKA KOl QUTIKA BI0ATTOIKOOOMACIUG TOCIEVEPYA, O
T0000T6 Avw Tou 90%.

O1 ouvBéaelg pag dev TTEPIEXOUV QOPUAADETidn, POaAIKESG
EVWOEIG, loviCouoa akTivofoAia fi parabens. Eivai
OeppaToAoyikd eAeyuéva Kal Oev dokiyadovTtal o€ {wa.

Ol OPTANIKEX MAZ XYNOEZXEIX EINAI
MIZTOMOIHMENEZ AMNO THN ECOCERT KAI
ErKEKPIMENEZ ME TH ZHMANXZH COSMEBIO.

EMIZHZ MAPAFOYME MPOIONTA:

* 2UoTaTIKA CWIKAG * XpWOTIKEG OUTIEG
TTPoéAEUONG * SLS kai SLES
* BEIKEG EVWOEIG * ®aivoguaiBavoAn

Kal OPUKTA €Aaia

* QuaIko dpwua * AIBépia éAaia
» QuUTIKA eKXUAiouaTa » QuTIKA €A

TA ZATNOYNIA MAZ EINAI KATA 99% OYTIKHZ NMPOEAEYZHX
KAI XQPIZ ZQIKA AIMH. Ta TTepioocdTepa atmo auTtd TTapdyovTal PE

@oIVIKEAQIO aTTd QUTEIES Biwalung dlaxeipiong pe moTtotroinan RSPO
Kal xwpic EDTA.

Exouue mIKEVTPWOEi € OUTIAOTIKI OIKOAOYIKH TTPOCEYYION, i TNV
avamTuén TPOIOVTWV LE TOV UIKPOTELO QVTIKTUTTO aTO TTEPIBAAAOV,
XWPIC va kavouue ouuPiBacous atn Asiroupyia uag.

N 4
ECoSOURCE

airless dispenser

/
2
Z
7,

\\\\\\\\\\\\\\\\\\\\\\\\\\\ NYYTE

7.

OIKONOMIKA & OIKOAOT IKA
DISPENSERS

Mpoc@époupe pia TTARPN oeipd dispensers Ecopump kai
Ecosource, 10 TrepIc0dTEPA aTTO Ta OTTOIC €ival Ecolabel
| Ecocert mmioToTtroinuéva.



ETAIPIKH KOINQNIKH EYOYNH

H eumoToouvn, o ogBacuog Kal n emMAiwEn TNG ETTIXEIPNUATIKIG APICTEIAG,
atroTeAoUV TIG BepeNIDEIG agieg TNG ETAIPEIOG PaAG, TTOU gival yia EUAS n
€UTTVEUON Va €0TIGOOUNE O€ pia Biwaoiun avamTuén. EmOupolpe va eipooTe pia
OETIKN EMPPON OTIG TOTTIKEG KOIVWVIEG OTTOU £XOUNE TTOAUMOP®IKNA TTOPOUTia
Kal ETTIOIWKOUNE VA TTPOCTATEUOUME TOV TTAQVATN Kal va oupBaAAoupe aTnv
gunuepia Twv UTTAAANAWYV Pag.

MOIEX EINAI Ol ENEPTEIEZ MAX A NA EXOYME OETIKO ANTIKTYTO:

> KATANAANQTEZ

* AlaTAPNON KOAWVY OXECEWV PE TOUG TTEAATEG HaG
* ETTIXEIpPNUOTIKEG TIPAKTIKEG PE TN PEYIOTN SIOPAVEIT

* MpoéTuTTa IxvnAaciyétnTtag, mou diac@alifouv TNV ac@AAEIa Kal TNV agloTioTia
TWV TTPOIOGVTWY HOG

> NMPOMHOEYTEZX

» EmAéyoupe TTpouNBeUTEG PE QUATNPA KPITAPIA Kal EuBUVN

* O1 TTpounBeUTEG Pag gival EUBUYPAPMICUEVOI E TOV KWOIKA GUUTTEPIPOPAS
KalI TIG agieg TNG ETAIPEING PAG
*» Aivoupe TTPOTEPAIOTNTA OTOUG TOTTIKOUG TTPOUNBEUTEG

> KOINOTHTEZX

* ZuppeTEXOUPE o€ diagpopa BieBvr) TTpoypdupaTa OTTwg gival n « Clean the World »
Kal 7o 1dpupa yia To Taidi « Antoine de Saint-Exupery »

* ZupBaAoupe o€ PINAVOPWTTIKEG TIPWTOBOUAIEG: OPYAVWVOUNE TN TIEPIGUAAOYR
TIPOIOVTWY YIa TIPOCPOPa a€ PIAaVOPWTTIKOUG opyavigpoug, 6TTwg eival o ANAP

* YmooTtnpiCoupe TNV kaptravia « Paper for Food » Trou Sievepyeital ammdé 1o BACF
* EipaoTe Beppoi UTTOOTNPIKTEG TOTTIKWY EKONAWTEWV

> YNAAAHAOI

* TnpoUpe Ta 1o auoTnpd d1EBvA TTPATUTTA EPYaCiag Kal avlpwTTivwy dIKAIWPATWY

* YmooTnpi¢oupe Toug UTTAAAAAOUG UG KAl TOUG £VIOXUOUUE UE TIPOCWTTIKEG KOl
ETTAYYEAPATIKEG EUKQIPIEG EEENIENG KO TNV EQAPHOYT TNG APXNG TWV iICWV EUKAIPILV

* 21NV ETaipeia kai g€ GAoug Toug Topeig dpaoTnpIdTNTAG EQapUOLETal, adIaTTPAYUATEUTA,
TIOAITIKF) Slaxeipiong « AGQAAEIag Kal YYIEIVIG »

* Epapudloupe KWOIKa GUUTTEPIPOPAS Kal NOIKNAG

» OAa Ta ypageia Kal Ta €pyoaTATIA Pag TTAPEXOUV OTOUG EPYACOPEVOUG Eva GPIoTA
€PYQOIAKO TTEPIBAAAOV, EVW KATTOIEG OTTO TIG EYKOTAOTACEIG HAG, KAVOUV XPron
NAEKTPIKNAG EVEPYEIQG, TTOU TTapdyeTal €& OAOKAPOU ATTO AVAVEWGIHES TTNYEG






